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ENGAGE  THE MEDIA

INFORM  THE PUBLIC

SHAPE  THE CONVERSATION

MAKE A DIFFERENCE

Welcome to  The  Busby  Group

We are  a  fu l l y  in tegrated communicat ions  agency  w i th  a  pass ion  for  bu i ld ing 
brands .   We are  a  d iverse  group of  co l laborators  -  wr i te rs ,  des igners ,  d ig i ta l 
media  makers ,  s t ra teg is t s ,  p roducers  -  who work  c lose ly  w i th  our  c l ients  to 
deve lop and execute  un ique,  e f fec t i ve  communicat ions  programs.  We see 

prob lems as  oppor tun i t ies  and never  lose  s ight  o f  our  c l ients ’  goa ls .

We work  w i th  s ta r t -ups ,  companies ,  ent repreneurs ,  non-prof i t s ,  c reat i ve 
innovators  and thought  leaders .  Our  core  a reas  o f  s t rength  and exper ience 
a re :  a r t s  &  enter ta inment ,  bus iness  &  technology,  books  &  authors ,  luxury  & 

l i fes ty le  and po l i t i ca l  &  publ ic  advocacy.



Photography  & V ideography

Webs i te  Deve lopment

Communicat ions  S t ra tegy 

Reputat ion  Bu i ld ing  Campaigns

Soc ia l  Media  &  Market ing

Spec ia l  Event  P lann ing & Promot ions

Our  Capabi l i t ies

Media  Re la t ions

Publ ic  Re la t ions

In tegrated Market ing

Brand Deve lopment  &  Arch i tecture 

D ig i ta l  &  Pr in t  Adver t i s ing

Dig i ta l  Media



The BGroup Di f fe rence

WE BEL IEVE 
in  the  power  and synergy  o f  teamwork . 

WE COLLABORATE.  WE COMMUNICATE. 

WE WORK 
c lose ly  w i th  each  o f  our  c l ients  to 

deve lop a  cus tom-made,  resu l t s -dr i ven 
communicat ions  program.  

WE ARE CREATIVE AND PROACTIVE. 

WE ENJOY OUR WORK.

 WE GET SATISFACTION FROM HELPING
 companies ,  ent repreneurs ,  thought 

leaders  and non-prof i t s  ach ieve  the i r 
goa ls  and grow the i r  bus inesses .  

WE KNOW 
how to  inc rease  media  and publ ic 

awareness  o f  our  c l ients ’  p roducts , 
se rv ices ,  ideas  and miss ions .

WE DELIVER.



Our  Team

Scott  Busby  |  P res ident/Founder
Scott has been an active writer and a leader in the communications field 
for 30 years. His varied background as vice president at a major PR agency, 
professional journalist and produced screenwriter – a rare combination 
among publicists - provides him with unique insight into the business and 
an extensive network of relationships with which he effectively advocates 
for his clients.  

Prior to creating The Busby Group in 2005, Scott served as vice president 
and practice leader at CarryOn Communication in Los Angeles, where he 
focused on the entertainment industry and tech start-ups.  He worked as 
senior associate for Outdoor Media, Inc., a PR and media consulting firm 
in Washington, D.C., specializing in environmental and conservancy issues. 
He also worked for the Paul Spindler Company, an L.A.-based agency 
known for business and investor relations.

As a screenwriter and producer, Scott has been involved with film and 
television productions all over the world for such companies as Miramax, 
MGM/UA, Columbia Pictures, Carnival Films (U.K.), ZDF (Germany) and 
South Pacific Pictures (Australia/New Zealand).  He has four produced films 
to his credit and has contributed to numerous industrial and corporate 
videos.

As a journalist, he has written for many publications over the years: Los 
Angeles Times, Dallas Morning News, Entertainment Weekly, L.A. Weekly, 
Los Angeles Magazine, The Washingtonian and Texas Monthly. 

Scott has long been involved in the non-profit world. Until recently, he was 
a proactive board member of The Partnership Scholars, California’s most 
successful pre-college mentoring program for disadvantaged students. He 
received his Bachelor’s Degree in Journalism from the University of Texas at 
Austin and is a member of the Writers Guild of America, West.  

When he’s not working around the clock for his clients, you might find him 
big wave surfing at Jaws Beach on Maui, hitting the double-black diamond 
runs in Jackson Hole, hiking the most dangerous trials in the Andes or 
finishing The Great American Novel.  He is also known for his very active 
imagination. 

Vince Robbins
Soc ia l  Media  Nin ja

Esse l  Bor lasa
Publ ic i s t /Pro ject  Coord inator

Hugh Hami l ton
Photographer/V ideographer

Kel ly  Vogt Campbel l
Account  D i rector

Hol ly  Peters
Creat i ve  D i rector

Ju l ie  Fuse l la
Sen ior  Account  Manager
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Case Study                         

John Ridley                                                                                

Author/Screenwriter/Political Commentator                  

Founding Editor: www.thatminoritything.com 

Challenge: When John Ridley first came to The Busby Group in 2006, he was 

already an A‐List screenwriter (Three Kings, U­Turn, Undercover Brother), published 

author and budding media personality.  He had begun doing occasional political 

commentaries for National Public Radio and was on the brink of publishing an 

insightful and controversial essay on race relations in Esquire Magazine.   He also 

was simultaneously publishing his first graphic novel, The American Way, a 

politicized look at a black superhero in the 1960s.  Ridley challenged us to create a 

publicity campaign around the Esquire piece and his graphic novel that would move 

him up the media ladder as a national political commentator.  

Strategy:  In order to break through the noise of political and cultural discourse 

already filling the airwaves, our first step was to establish an online presence and 

build buzz surrounding his writings.  We secured a spot for Ridley as a featured 

blogger on The Huffington Post and went on to feed his first few posts, as well as the 

essay, to sites like www.gawker.com.   Ridley’s sharp, opinionated, often humorous 

commentary caught fire on the Internet and this growing “electronic footprint” 

started opening doors at national media outlets. 

Results:  As a result of our online outreach, we were able to secure an Op‐Ed piece 

for Ridley in the Los Angeles Times as well as a first‐person essay for Time Magazine. 

This led to bookings on the Tavis Smiley radio program, BET and The O’Reilly Factor 

and it snowballed from there.   Ridley received interview requests from “Real Time 

with Bill Maher,” NPR’s “Fresh Air,” MSNBC’s “Morning Joe” and “Countdown with 

Keith Olbermann,” and CNN to speak about national politics, the media, his 

publications and black culture.  When the Writers Strike hit in 2007, we secured 

interviews for Ridley with the Associated Press, New York Times, KCRW’s “Which 

Way LA” and “To the Point,” and “CBS Evening News.” 

Devine Ranch

Aptos, California

Located on a stunning 80-acre site in Aptos, 
California, Devine Ranch is designed with the 
temperate climate, ocean breezes, and scenic 
overlooks in mind. The eight-stall barn lies 
in close proximity to the new residence, also 
designed by Blackburn Architects.   The site 
plan includes a new outdoor arena, covered 
round pen and two service buildings to 
complete this first-class equestrian facility.

Client Vicki and Rick Devine

Program

7,000-square foot residence, eight-stall barns 
(six with paddocks), hay barn, two service 
buildings including a hay barn, covered round 
pen, open arena and paddocks

D I S T I N C T I V E

E Q U E S T R I A N

A R C H I T E C T U R E

East Coast Office
Blackburn Architects, PC 
1228 1/2 31st Street, NW 
Washington, DC 20007

Phone: (202) 337-1755 
Fax: (202) 337-5271

West Coast Office
Blackburn Architects, Inc. 
50 California Street 
Suite 1500 
San Francisco, CA 94111
Phone: (415) 439-5203
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Executive Recruitment

by
Nick Kotz
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Pulitzer Prize 
           Winning Author 



Dianna  Wong Arch i tecture 
&  In ter io r  Des ign

W Hote l  Wash ington  D.C.

Chal lenge: 
D ianna  Wong,  in ternat iona l l y  renowned arch i tect  and 
in ter io r  des igner  o f  luxury  hote l s  and resor ts ,  engaged 
The Busby  Group to  c reate  a  campaign  a round the 
open ing o f  the  W Hote l  in  Wash ington  D.C. ,  two b locks 
f rom The Whi te  House .   She  wanted to  br ing  a t tent ion 
to  her  un ique  c reat i ve  process  and to  her  e legant , 
fanc i fu l  in te r io r  des igns  that  s t ruck  a  de l i ca te  ba lance 
between "h is tory  and fash ion ,  res t ra in t  and sensua l i t y."

Campaign:
The Busby  Group s ta r ted  by  complete ly  revamping 
Dianna 's  webs i te  and secur ing  new photography,  us ing 
the  oppor tun i ty  to  rev i ta l i ze  and re f ine  her  brand.  Then 
we launched a  nat iona l  and in ternat iona l  out reach 
campaign  to  mains t ream,  a rch i tectura l ,  in te r io r  des ign , 
t rave l ,  hosp i ta l i t y,  luxury  &  l i fes ty le  and women's 
media .  Our  team leveraged Dianna 's  ex i s t ing  por t fo l io 
o f  award-winn ing  a rch i tectura l  and in ter io r  des ign 
pro jects  and fu r ther  es tab l i shed her  as  thought  leader 
in  th i s  space .

Resu l ts : 
Our  e f fo r t s  generated more  than  two mi l l ion  impress ions 
and 25  s ign i f i cant  a r t i c les ,  p ro f i les  and Q&As in  ma jor 
nat iona l  newspapers ,  a rch i tec tura l  and in ter io r  des ign 
g lossy  and t rade magaz ines  as  we l l  as  substant ia l  p ick -up 
in  the  Ch inese  media .  Inc luded in  the  round-up were  The 
Wal l  S t reet  Journa l ,  The  Wash ington  Post ,  Ph i lade lph ia 
Inqu i re r ,  Harper ’s  Bazaar ,  Amer ican  Centur ion ,  Robb 
Repor t ,  Cont ract ,  H inge,  Hote l  Des ign ,  Hosp i ta l i t y 
Des ign ,  Workbook  and Ming Pao Da i l y  News .  

Our  Work  |  Case  Study



"Scot t  Busby  i s  a  c lass  ac t .   He  and h i s  team 
at tacked the  co l lege  market  w i th  a  fe rvor, 
l i ke  a  dog on  a  bone,  way  exceeding my 
expectat ions .  He  has  a  savvy  fo r  h i t t ing 
loca l  media  and un ivers i t y  campuses  w i th 

mi l i ta ry  prec i s ion ." 

HeathCl i f f  Rothman
Founder  |  P res ident

Chal lenge: 
The  organ izers  o f  FY I  –  F i lm Your  I s sue ,  an  unprecedented nat iona l  f i lm compet i t ion 
des igned to  mot iva te  18-  to  26-year-o ld  Amer icans  to  c reate  shor t  f i lms  about  soc ia l 
and po l i t i ca l  i s sues  impor tant  to  them,  had done a  br i l l i ant  job  o f  en l i s t ing  major 
corporate  and organ iza t iona l  sponsors  (Mic rosof t ,  Tosh iba ,  USA Today ,  Enter ta inment 
Week ly ,  The  Humane Soc ie ty,  e tc . ) ,  and s ign ing  up A- l i s t  ju rors  (George C looney,  Wal te r 
Cronk i te ,  Mayor  Anton io  V i l l a ra igosa ,  e tc . ) .  But  th ree  months  before  the  submiss ion 
deadl ine ,  they  rea l i zed  that  they  were  miss ing  someth ing  –  f i lms  and f i lmmakers .  FY I 
h i red  The  Busby  Group and cha l lenged us  to  bu i ld  awareness  and engagement  among 
the i r  v i ta l  Mi l lenn ia l  ta rget  demograph ic .

Campaign:
The Busby  Group responded by  mount ing  a  mul t i -p ronged media  re la t ions  and soc ia l 
media/market ing campaign des igned to  ga lvan ize  would-be young f i lmmakers  in to  act ion .  
We satura ted the  major  soc ia l  p la t fo rms  -  and numerous  f i lm and cause- re la ted webs i tes 
and b logs  -  w i th  FY I  announcements  and inv i ta t ions .   We b lanketed the  mains t ream and 
f i lm/enter ta inment  media  w i th  e ight  press  re leases  and media  a le r t s .   We out reached 
d i rect l y  to  every  t rad i t iona l ,  independent  and a l te rnat i ve  f i lm and photography  school 
in  the  U .S .   We de l i vered cus tomized p i tch  le t te rs  and media  k i t s  to  the  ed i tors  o f  the 
top 100  un ivers i t y  and co l lege  newspapers .   We engaged campus  s t reet  teams to  post 
f l ye rs  and ran  a  ser ies  o f  rad io  PSAs  (“What  do  George C looney,  Wal te r  Cronk i te  and 
the  Da l ia  Lama have  in  common?” )  on  campuses  ac ross  the  count ry.

Resu l ts : 
Dozens  o f  c i t y  and un ivers i t y  da i l ies  nat ionwide  p icked up the  FY I  s tory,  as  d id  the  major 
ma ins t ream newspapers ,  the  w i re  serv ices  and publ ic  rad io .  Word o f  the  grass roots 
nature  o f  the  contes t  a l so  spread qu ick ly  v ia  soc ia l  media .   Tota l  impress ions  were 
imposs ib le  to  ca lcu la te ,  but  they  eas i l y  reached in to  the  mi l l ions  and y ie lded the  des i red 
resu l t s .  Desp i te  the  shor t  t ime hor i zon ,  hundreds  o f  young Amer icans  submit ted  shor t 
f i lms  to  FY I .   Dur ing  a  two-week  per iod  in  June ,  MSNBC.com hosted the  f i lms  o f  the  35 
FY I  semi - f ina l i s t s  fo r  a  publ ic  vot ing  component  o f  the  contes t .   The  Busby  Group d id 
an  in tens ive  out reach  to  the  media  out le ts  in  the  hometowns  and un ivers i t y  towns  o f 
the  35  young f i lmmakers  to  he lp  dr i ve  awareness  and t ra f f i c  to  the  contes t .  MSNBC.com 
repor ted that  dur ing  those  two weeks ,  more  than  88 ,000  people  v i s i ted  the  s i te ,  v iewed 
mul t ip le  f i lms  and voted on  the i r  favor i tes  –  shat te r ing  the i r  p rev ious  par t i c ipat ion 
record  for  a  s t reaming v ideo po l l .  

Our  Work  |  Case  Study

FYI  -  F i lm Your  I s sue

F i lm Compet i t ion



Chal lenge:
Jay  Nolan  Communi ty  Serv ices  was  founded in  1975  by  a  smal l  g roup o f  parents  who 
were  concerned about  what  wou ld  happen to  the i r  aut i s t i c  ch i ld ren  as  they  -  the  parents 
-  g rew o lder  and passed away.   S ince  that  humble  beginn ing ,  JNCS has  grown in to 
Ca l i fo rn ia ’s  la rgest  prov ider  o f  suppor t  se rv ices  fo r  ind iv idua ls  w i th  Aut i sm Spect rum 
Disorder  and other  deve lopmenta l  d i sab i l i t ies .   When a  fund ing c r i s i s  appeared on  the 
hor i zon  dur ing  the  recess ion ,  JNCS turned to  The  Busby  Group to  he lp  inc rease  media 
and publ ic  awareness  o f  the i r  se rv ices  and t ra in ing  center,  to  br ing  them “ in to  the  21s t 
Century”  w i th  soc ia l  media  and v ideos  and expand the i r  donor  base ,  and to  prov ide 
leverage in  the i r  budget  negot ia t ions  w i th  the  s ta te  leg is la tu re .

Campaign:
The Busby  Group responded wi th  an  ac ross - the-board  e ffor t  to  update  and improve 
JNCS’  webs i te  and soc ia l  media  presence .   We  launched a  nat iona l  and reg iona l  PR 
campaign  focused on  bu i ld ing  the  reputat ion  o f  JNCS’  Tra in ing  & Resource  Center  and 
dr i v ing  t ra f f i c  to  a  month ly  ser ies  o f  t ra in ing  webinars .   We a l so  c reated a  8 -minute 
in format iona l  v ideo that  to ld  the  s tory  o f  JNCS,  us ing  the  vo ices  and exper iences  o f 
aut i s t i c  c l ients ,  fami ly  members  and JNCS suppor t  personne l .   In  add i t ion ,  we  produced 
a  ser ies  o f  Pub l ic  Serv ice  Announcement  v ideos  -  in  Engl i sh  and Span ish  -  re fe renc ing 
the  budget  c r i s i s  and mak ing d i rect  appea ls  fo r  donat ions .   The  Busby  Group a l so 
ran  media  re la t ions  and out reach  for  a  un ique  JNCS fund- ra i s ing  event  -  four  open 
water  sw immers  a t tempt ing  to  set  a  wor ld  record  by  complet ing  an  unprecedented 4X 
cont inuous  re lay  between Long Beach  and Cata l ina  I s land.

Resu l ts : 
The combined impact  o f  The  Busby  Group’s  mul t i - faceted campaign  produced the 
des i red  resu l t s ,  s ign i f i cant l y  boost ing  media  coverage o f  the  non-prof i t  and i t s  se rv ices , 
pumping up webinar  par t i c ipat ion  and inc reas ing  the  f low of  donat ions ,  espec ia l l y  v ia 
mGive  o ff  the  w ide ly  p layed PSAs .   Our  v ideos  and new co l la te ra l  mater ia l  were  used 
in  presentat ions  to  s ta te  leg is la tors ,  who ended up not  cut t ing  fund ing for  JNCS.   We 
a l so  garnered s ign i f i cant  loca l  coverage o f  the  a th le tes  who made the  a rduous  22-mi le 
Cata l ina  sw im for  JNCS and i t s  people ,  inc lud ing Los  Angeles  T imes ,  LA Week ly  and 
a l l  the  major  network  a f f i l i a te  TV  s ta t ions  in  Los  Angeles .
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Jay  Nolan  Communi ty  Serv ices

Enabl ing  People  w i th  Aut i sm and Other 
Deve lopmenta l  D isab i l i t ies  to  L i ve  Fu l f i l l ing  L ives

All sponsorships and 
donations will benefit
Jay Nolan Community 
Services, one of the 
nation's leading 
providers of customized 
services to people with 
autism and other 
developmental disabilities 
and their families.

Media Contact:
Scott Busby
President | Founder
The Busby Group
scottb@thebusbygroup.com
310.475.2914

(L to R) Santa Clarita Valley-based swimmers David Hartmire, Team Captain and Anchor 
Chris Dahowski and Mike Vovk, all experienced Triathletes and Iron Man competitors, will 
join forces with Jen Schumacher, a 25 year-old graduate student at Cal State Fullerton and 
nationally recognized open water swimmer, for Swim 22.

WHO: Four elite athletes, each swimming 22 miles, with one boat, two kayaks and 45 crew in support

WHAT: Four back-to-back crossings of the Catalina Channel, comparable to the English Channel in 
conditions, difficulty, distance and challenge.

WHEN: October 4, 5 and 6, 2010 (start and finish locations and times TBA)

WHERE: Catalina Channel, between Long Beach and Catalina Island (4x)

WHY: To benefit the people of Jay Nolan Community Services

JOIN THEM ON THEIR JOURNEY
Donate to the cause at www.jaynolan.org or www.swim22.net

S A N C T I O N E D  B Y

Photo credits:  top, Ramon Estandarte; far 
left, Francisca Rivas/Santa Clarita Valley 
Signal; near left, ATempletonPhoto.com

“Swim 22 is an unprecedented undertaking in the annals of marathon swimming. It will take 
place in Catalina Channel, covering nearly 100 miles in the open ocean amidst sharks, dolphins 
and whales. The elements will be daunting, the ocean swells and currents can be demoralizing, 
the swimmers will face the pitch darkness of night and the swim will be one of the most 
logistically difficult marathons in history.”  

- Steven Munatones, Editor-in-Chief of The Daily News of Open Water Swimming,
Honor Swimmer and Board Member, International Swimming Hall of Fame

Never in the history of open water swimming have four consecutive 
channel crossings been attempted anywhere in the world.

On October 4-6, 2010, in Southern California, that will change. 

Never in the history of open water swimming have four consecutive 
channel crossings been attempted anywhere in the world.

On October 4-6, 2010, in Southern California, that will change. 



Chal lenge:
When John R id ley  f i r s t  came to  The  Busby  Group in  2008 ,  he  was  a l ready  an 
A-L i s t  sc reenwr i te r  (Three  K ings ,  U-Tur n ,  Undercover  Brother ) ,  pub l i shed 
author  and budding media  persona l i t y.   He  had begun do ing occas iona l 
po l i t i ca l  commentar ies  fo r  Nat iona l  Pub l ic  Rad io  and was  on  the  br ink 
o f  publ i sh ing  an  ins ight fu l  and cont rovers ia l  essay  on  race  re la t ions  in 
Esqu i re .  He  a l so  was  s imul taneous ly  publ i sh ing  h i s  f i r s t  g raph ic  nove l , 
The Amer ican  Way ,  a  po l i t i c i zed  look  a t  a  b lack  superhero  in  the  1960s . 
John cha l lenged us  to  c reate  a  publ ic i t y  campaign  a round the  Esqu i re 
p iece  and h i s  graph ic  nove l  that  wou ld  move h im up the  media  ladder  as 
a  nat iona l  po l i t i ca l  commentator.

Campaign: 
The Busby  Group's  f i r s t  s tep  was  to  es tab l i sh  an  on l ine  presence  and 
bu i ld  buzz  sur rounding John’s  wr i t ing/commentary.   We secured a  spot 
fo r  h im as  a  featured b logger  on  The Huff ington  Post  and went  on  to 
feed h i s  f i r s t  few posts ,  as  we l l  as  the  essay,  to  s i tes  l i ke  Gawker.   John 
and h i s  sharp ,  op in ionated,  o f ten  humorous  wr i t ing  caught  f i re  on  the 
In ternet  and th i s  growing “e lect ron ic  footpr in t”  immediate ly  s ta r ted 
open ing doors  a t  nat iona l  media  out le ts .

Resu l ts :  
We landed an  Op-Ed p iece  for  John in  the  Los  Angeles  T imes  as  we l l  as  a 
f i r s t -person  essay  in  T ime Magaz ine .  Th i s  led  to  more  than  a  dozen  media 
appearances ,  inc lud ing on  CNN,  "The O'Re i l l y  Factor"  on  Fox ,  "Rea l 
T ime wi th  B i l l  Maher,"  MSNBC's  "Morn ing  Joe"  and NPR's  "Fresh  A i r."  
When the  WGA wr i te rs  s t r i ke  h i t ,  we  secured in terv iews  fo r  John w i th 
the  Assoc ia ted Press ,  the  New York  T imes ,  KCRW’s  “Which  Way  LA” and 
“To the  Po int ,”  and “CBS Even ing News .”   The  Busby  Group a l so  he lped 
John deve lop,  launch  and c reate  content  fo r  a  non-par t i san  webs i te 
ca l led  That  Minor i t y  Th ing ,  wh ich  prov ides  news ,  op in ions  and a  fo rum 
for  express ion  for  under represented minor i t y  vo ices  on  the  In ternet .  
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John R id ley

Author  |  Oscar-W inn ing Screenwr i te r  | 
Po l i t i ca l  Commentator

“The Busby  Group has 
done fa r  more  for  me 
than  mere ly  get  out 
press  re leases  and p lant 
s tor ies  in  the  t rades .  
In  shor t  o rder  they 
have  he lped me bu i ld  a 
p la t form f rom which  I  can 
vo ice  ideas  and op in ions 
I  w i sh  to  express .   More 
than  ‘press  agents , ’  they 
have  been agents  and 
par tners  in  my  career.”

John R id ley
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Chal lenge:
The Busby  Group was  honored to  be  chosen  to  launch  Gray  Area  Foundat ion  for 
the  Ar ts  (GAFFTA)  in  San  Franc i sco ,  the  f i r s t  non-prof i t  in  the  count ry  devoted 
exc lus ive ly  to  bu i ld ing  an  apprec ia t ion  fo r  and par t i c ipat ion  in  d ig i ta l  cu l tu re ,  and 
to  apply ing  a r t  and technology  to  c reate  pos i t i ve  soc ia l  impact  th rough educat ion , 
c i v i c  engagement  and publ ic  programs.  The  leadersh ip  o f  th i s  un ique  organ iza t ion 
h i red  us  to  ra i se  media  and publ ic  awareness  o f  the i r  miss ion ,  d r i ve  t ra f f i c  to 
the i r  webs i te  and c reat i ve  programs,  engage and encourage loca l  a r t i s t s  and 
technolog is t s  to  get  invo lved,  and move the  needle  on  sponsorsh ips  and donat ions .  

Campaign:
To ach ieve  these  goa ls ,  The  Busby  Group un leashed a  tor rent  o f  p ress  re leases 
and media  a le r t s  reg iona l l y  and nat iona l l y  to  awaken the  media  and the  reg ion 's 
vas t  Mi l lenn ia l  and GenX popula t ions  to  the  promise  o f  GAFFTA.   Our  spec ia l i s t s 
worked in  c lose  coord inat ion  w i th  the  non-prof i t ' s  except iona l  soc ia l  media  team, 
leverag ing a  power fu l  se r ies  o f  sponsored tweets  and FB boosted posts  and 
page promot ions  to  draw people  in to  the  new,  5 ,000-square- foot  fac i l i t y  in  the 
Tender lo in  d i s t r i c t .   We focused on  expanding enro l lment  and par t i c ipat ion  in  a 
va r ie ty  "soc ia l  a r twork"  pro jects ,  exh ib i t ions ,  d ig i ta l  fund- ra i s ing  too l  workshops , 
seminars ,  hackathons  and cer t i f i ca t ion  c lasses  v ia  GAFFTA's  Creat i ve  Technology 
Stud ies  educat ion  program.   We a l so  researched and ta rgeted potent ia l  donors  and 
l i ke-minded organ iza t ions  in  the  Bay  Area  and beyond,  c reat ing  v i sua l l y  s t r i k ing 
co l la te ra l  mater ia l s  w i th  power fu l  messag ing to  use  dur ing  the  campaign .

Resu l ts :
The burgeoning d ig i ta l  a r t s  communi ty  in  San  Franc i sco  and the  Bay  Area  responded, 
s ign ing  up in  droves  fo r  GAFFTA's  programs and/or  jus t  hanging out  and c reat ing 
new c ross -d i sc ip l inary  exper iments  des igned to  benef i t  c i t ies ,  ne ighborhoods , 
u rban  p lanners  and serv ice  organ iza t ions .   Ind iv idua l  donat ions  jumped -  as 
we l l  as  government  grants  -  due  in  par t  to  our  PR  and soc ia l  media  e f fo r t s .  An 
unprecedented,  21s t  Century,  d ig i ta l  a r t s  non-prof i t  was  born  and cont inues  to 
th r i ve .  

Gray  Area  Foundat ion  for  the  Ar ts  (GAFFTA)

Where  Ar t ,  Data ,  Des ign ,  Sound and 
Soc ia l  Technology  Meet
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